BY PEG TYRE, JULIE SCELFO AND
BARBARA HAHTHI'.'I\\'I'II

e LOISE GOLDMAN STRUGGLED TO
S hold the line. She knew it was ridicu-
e lous to spend $250 on a mini iPod for
= her9-year-old son Ben. The price tag
%;.{u“ wasn't the biggest issue for Goldman,
S a publicist, and her fund-raiser hus-
band, Jon. It was the idea of buying such an
extravagant gadget for a kid who still hasn't
mastered long division. If she gave in, how
would Ben ever learn that vou can’t always get
what vou want? Goldman knew there was a
rood chance the iPod would soon be lost or
abandoned, just like Ben's toy-of-choice from
last vear, a bright blue drum set that now sits
forlornly in the basement of their suburban New
York home. But Ben nagged and pestered and
insisted that “everyone has one.” Goldman began

to weaken. Ben's a good kid, she reasoned; she
wanted him to have what the other kids had.
After doing a neighborhood-mom check and
finding that Ben's peers were indeed wired for
sound, Goldman caved—but not without one last
atternpt to salvage some lesson about limits, She
offered her son a deal. We give vou an iPod, vou
forfeit your birthday party. “Done,” he said.
Then, without missing a beat: “Now what
about getting me my own Apple G48”

It’s an unexpected legacy of the
affleent '90s: parents who can’t g
say no. With school starting, the i“: -
annual assanlt on the family oo
budget to fill backpacks with all
the cool stuff that “everyone” else

It's an unanticipated
legacy of the affluent
‘A0s: parents who can't,
or won't, set limits. Now
a growing number

of psychologists are
warning of the dangers
of overindulgence and
teaching how—and
where—to draw the line.
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has i just beginning, This genemtion of par-
enits has abways been driven (o give their kids
every advantage, from Mommy & Me swim
classes all the way to that thick envelope
from an elite college. But despate ther gpood
intentsons, oo many fnd themsehes raising
“wanting machines™ who respond like Pane-
bovian dogs to the marketing behemoth
that’s aimed rglhit at them. Even gesting what
they want doesnt satisfy some kids—they
only want more. Now, a growing number of

pavchologists, educators and parents think
it's tirmee tor stop the madness and start teach-
ing kids about whats really important—
vidues like hand work, deloved gratification,
honesty and compassion. [n a few comamis
nitics, parcnts have begun to mke action by
handing together to enforee limits and rules
5o that no one has to feel gailty for denving
her Goyear-old a 300 Nokia cell phone with
all the latest bells and whisthes, “It's almost

like parents have lost their parenting skills.”

says Marsha Moritz, 54, who helped found

CASE STUDY L

Even before they graduaied and Michasl Whitten, wha foo suon, created a suppor
from high school in May, thess  drowve his family's siver Yukon  network fo set standands.

18 -year-olds drove cars 1het Denali wniil this spring, when Mo they're improving their
many dults can anly dreamof il poi him his own, Area pareniting skills by laaming néw
owning. Fros right, Erik Bath=  parents, concerned (ka1 techmiques for commisnicating
schild, Jake Hogan, Dane ¥ehl  Kids are getring oo much weith o another.

-F53%

the Parent Engagement Network, a support
group in Boulder, Colo, “They want to be
their kids' best friend and make sire they'ne
hanving fun, but what the kids really nead =
for parcnis w be panenes,”

While it's certainby true that affheent pear-
ents can raise happy and well-adjusted chil-
dren, the struggele o setlimits has never been
tougher. Saving no is hander when you can
afford o say yes. But the stakes have also
never been higher. Recent studies of adults
who were overindulged a=s children paint &
disoouraging picture of their fomre, Kids
who've been given too musch too soon grow
up o be adults who have difficulty coping
with lif's disappointments, They have a dis-
torted sense of entithement that gets in the
way of success bath in the workplace and in
relationships, Paychologists sy parents who
overindulge their kids may actually be set-
ting them up to be more vulnerable to funre
anxiety and depression. “The risk of over-

indulpence s self-centeredness and  self-
ahsorption, and that’s o mental-health nsk,”
save: William Damon, director of the Stan-
ford Universaty Center on Adolesocnoe. “You
gt around feeling anxious all the time in-
steadd of figunng out what you can do to
make a difference in the workd.”

Today’s parents—who themselves were
raised on Greatest Generation values of thrift
and selfmenfice—grew up in 8 cultue
where “no” was a household word. Goldman
remiemibers that as a teenager, she had to beg
for a phone in her room. In a world where
families spend “quality ame™ at the mall in-
stead of in the backyard, her request seems
almost quaint. Today’s kids want much
e, partly becanse there's so much more to
want, The oldest members of this Gener-
tion Fxeess were bom in the bate 19805, just
as POz and videogames were making their
assaule on the family room. They think of
MP3 players and flat-scroen TV as essential
utilitics and they've developod stategies o
get them, One survey of grade-school chil-
dren found that when they crave something

Afier cmigrating from Cubaas  includes a pink bedroom In exchangs, though, the kids
a child, Raul Villaverde, 43, siocked with a TV, DVD player,  ané requned 1o do chares,
now kaloes pride in providing laptop and saveral baom Grandma thenke they sheuld do
Tar his tamily, "W iry to gh boxes. Chandler, 14, also has  even more o help out at home.
theem gverything they want,” his gwn TV and DVD player, a5 Says maem Toni: “They've g
he says. For Lauren, 12, this well a5 several PlayStations. & pood work ethie.”

new, meal expect o ask nane tmes before
their paremis give in. By cvery measure,
parcnis are shelling owt record amounts, Ac-
cording 0 market researchers Packaged
Facts, funilies with 3- to 12-vear-olds spend
£533.8 hillion anmually on entertanment,
personal-care items and reading marerials
for their chikdren. This is $17.6 billion mone
than parents spent in 1997, Teens are spend-
ing huge amounts of money themselves,
some of 1t cadged from their families and the
rest from after-schood jobs, Last vear 12-

19-year-olits spent roughly $175 billion, $53
billiom more than in 1997, acconding to Teen
Feseanch Unlimiated.

Ir ehe heat of this buying blitz, even par-
ents who desperately meed o say no God
themselves reaching for their credit cards,
Kechia Williams is a 32-year-old single
maother of five who works as a custodian
Emory University in Atlanta. She nses at
4§ . to get towork at & m onder to make 39
am hiowr, She has to work overtime to pay for
basics like new school clothes and supplies.
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And vet, her children do demand and often
gt costly gifis. The oldest bovs, Darryl, 15,
and Kwentavius, 12, have a 'I'I.'|}'.‘-ir:||::i|r|1 2
and several gumes that cost SG0 :||:-i1'n|.' thuat
they play on a big-screen TV, “They’re al-
ways begping for brand names—FLUBL
Polo, Tommy, Guecd, Nike—especially the
oncs the rmppers are talking about,” savs
Williams., “I constantly have 1o remind
them my paycheck will go only so far” she
says. “But that doesnt stop them from
wanting it. The stuff’is all over the TV, and
thie videos, then somee of the other kids have
i Williams knows how they feel; she had
very little growing up. “1 can see it in their
CYCs sometimes, how bad they want some-
thing, and I want to get it for them.”

Darryd and Esventavius are responding to
a tidal wave of marketing aimed at kids, Ac
cording to the American Acaderny of Pedi
atrics, the wemge Amencan child sees more
than 40,000 commercials a year, That’s in
addition to fast-food outlets in schools,
Jm'u_h:u_'T |I|:I.-I_'|:I11|.'I'I1.'-i in TV shows amd
movies, even corporate  sponsorship of
sports stadinmas. “There's virteally no escape
from it,” says Susan Linn, a Hurard peychod -
ogist and the author of “Consurming Kids:
The Hostle Takeover of Childhood” “The
marketers call it ‘cradle-to-grave brand boyal-
v, They want o get kids from the moment
they're boam.”

Andd this generaticn of parents is uniquchy
ill cquipped to counter the relentless pres-
sure. Baby boomers, mised in the con
tentiows 19603 and “70s (the era of the “gen-
cration gap”), swore they would do things
differently and have a much closer relation-
ship with their own children. Many even
wear the same Gap clothes as their kids and
listen to the same music, “So whenever their
children ger angry at them, it makes this gen-
cration fecl a lot guiltier than previous gener-
atons, H=IVE Laurence Steinberg, o ;w_n_'hul-n-
gist al Temple Unversity amd the author of
“The 10 Basic Principles of Good Parenting.”
Tewliny's parents pat in more bours on ‘rllq'j-:'ull._
too: 8t the end of a long worlowesk, it's
tempting to buy peace with “yes,” rather than
MAr (HeCios :l:_:r||i!:.'fin'||_- with conflict, Anxi-
cty about the fiture 15 a factor as well, How
do well-intentioned parents say mo to all the
sports equipment and arts and language
lessons they believe will help thar kids thrive
in an increasingly competitive world? But
these parents are confusing permissivencss
with love. Experts agree: too much love
won 't apoil a child, baak too few limaes will.

In their zeal o make their kids happy,
parents fail to im]'::n'r e VETY values |:]'||_-5.'
sy they want to teach, Jenn Andrick, o 23
yvear-obd editorial assistant in New York,
describes herself as a recovering “spoiled
brat”® Az a chald i Omaha, she SIVE, shie

17 Variations
OnaTheme

In theory, setting limits with your childron
should be easy. In practice, though, when
they beg and whine, it can be wery tough.
Minnesota parenting expert Jean sy
Clarke came up with this handy erib sheet,

Rizad it aloud,
Then repeat.
1. Mo,
= Mo, far sure.
. Mo, and that's
final.
<, Ho! Do not ask
me again.
. I have thought
ahout it and the
answer |2 no.

5. We don't have
money for that
Flght mow.

7. You already
have enough
of those,

2. | don't approve
af i,

9. Nice iry.

100 1 already know you
lonenw e to mag.

11. Go find samathing
wsn 1o do.

12 'm starting to
pet really angry
with youl.

13, Your whining
makes me think
youl alroady have
Tao many toys.

14 | rememibar
saying no,

15. Who is the
grown-up here?

16, I'm not going to
chan@e my mind
aboart this,

17, It's your maniy,
but 'mi in charge.

Soeking] a simpler life, Georges

and Gaiz, 15 (boitom, right)

CASE STUD The Bourgoignies, wussma s

D, Kabe Spade and Gueci.

ard Denise Bourgoignie soid opbed fo stay with Grandma in But Mom worries Bk oer-
ther sutearban home and parther #0 be choser 1o schoal, edul gence bas made thim
maved b rural Flovida But thesr fniends and ther faverie careléss. “They have atoa
for a time their teenage girls, malls. The girls are wid for diesragard Tor things bitausa
Chedsea, 17 (bofiom, cenice), pricey handbags from Yuitton, thery don® hires b work foe m.”

73%

!"|.'5¢;'|E|.|I'"\!!. I||'|I|||||I'|.-|r-c'\..| hes |1.1||=|u||||\.1|'|1_l
SN~
nable clothes
and a car, *1 told them il they loved me,

I:hl_'l\.'d el it dir ||:|_'_'I !'\.'||E ||_'|_'.;||'\!, P, fiS A

parenes i TG il 115 het BT W |: i|'||

il I||:| x.-c|.|.|!-\."|'||.'\1u||'|ﬂ._ {ash

young adult perched precariously on the
first rang of her carcer ladder. she's inding
i i||||_r::-|.l-:.|:-.!-:' [1k] Liw = I\.v.i1|‘|||| hl_'r MEans and
still relics on handouwts from Mom and Dad,

Cmece she was the envy of all her Inemds
heecanse *[ always had more than amyone.”
Bur these dayvs, she says, she envies her
rocmmates who know o to stick 1o a
hudpet. And her mother, Deblee Love,
keeps asking herself if it might finally be
time to “cut her ol

Mo one is sgEesting Scrooge a8 a
parenanl role mosdel. What parents mond oo
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find, psychologists say, is a balance between
the advantages of an affluent socicty and the
crtical hife lessons that come from warting,
saving and working hard to achicve goals,
That search for balance has to start early. Eve
and Jay Gagné, bath 30, were both ':IIJ'Il:IIJ.ﬁ_h'[
ap by single moms in New Hampshire, so
they know what it's like to go without. Sow
thiat Eve, an at-home mother, and [ay, a com-
puter excoutive, have income for hasarics
that their parents didn't, they love to treau
their daughter, Sydney, 3, to clothes and
tovs. But Eve says they're trying hard to be
reasonable and not spend o much moncy
on perfect party dresses. “She's going to get
dirty,” Eve says, "and she'll grow out of it and
it ends up costing a fortune ... When it
comes down to i, nobody really notices
the putfit, They notice her behavior” Recent-
by, the Gagnés let Sydney play with a giant
stufled rocking horse at a toy store. Sydncy
wanted to ride it home, bat the Gagnés ?-"!.id
no. They could easily afford it, Eve said,
“hust we didn't want to give in to every whim.”
Sydney had a meldown and her par-
ents held firm. “We would like to run the
show,” says Eve, _
Psychologists like Temple University's
Steinberg say thats exactly what they
should be doang. “Children necd limits on
their behavior because they feel better and
more secure when they live within a certain
structure” Parents should not make the
mistake of projecting their own needs or
feclings on their children. “As adults, we
don't like it when other people tell us what
we can and can't do)” he says, “To chilidren,
it doesn't fieel that way.” Children learn self-
control by watching how other people be-
hawve, especially their parents. )
Learning how to overcome challenges is
essential to becoming a successful adult.
Whether it's having to cam money to buy
Stila cosmetics in this season'’s paletic or
adding more hours in the library to pull up
a grade, kids need 1o have parents who are
an the sideline cheering them on but naot
caving in. Raul and Toni Villaverde, who
live in a suburb outside Miami, say they've
tried to walk the line between ghving their
children what they want and prm'l.:dmg
them with a strong enough work ethic so
that they will become self-reliant. With an
older sister at Brown University, 10th grad-
er Chandler Villaverde has set his sights on
MIT. Toni has made it clear she expects
him to kecp his grades up. 5o far he's gotten
mostly A% and B's. “1 got one © one time,
says Chandler. His mom’s very palpable
disappointment was enough to get 13:111
back on track: “I never got a C again. Tom
sometimes gave Chandler a hand wath)]
school projects in middle school. Not any-|
mare. “Most things 1 try to do on nyy ow,

_Family
he says. The Villaverdes also insist their
kids do chores, Chandler takes care of the
garbage and dishes, while his sister Lauren,
12, gets the mail, makes coffee and iz learn-
ing tor o thee laundry.

Familics like the Villaverdes are in the
minority. Few parents ask kids to do any-
thing around the house becanse they think
their kids are already overwhelmed by so-
cial and academic pressures; adding lawn
mowing or laundry almost seems cruel.
And who wants to nag a 12-year-obd (for
the fifth time) about taking out the
garbage? “When parents have so little time
with their kids," savs Irene Goldenberg, a
family therapist and professor emeritus at
UCLA, “they don't want it to be filled with
conflict” But kids who have no responsibil-

Kids who get

/1 toosoon
often have trouble
coping with the
inevitable

of life

ities mever learn one of Life's most basic
lessons: that every individual can be of
service i others and that life has meaning
bevond one's owm immediate happiness,

That means parents who want to teach
values have to take a long, hard look at their
ok “Tt's goang to be a tough sell toyour kids
if you're not walking the walk.” says Thomas
Lickona, a development psychologist at the
State University of New York at Cortland. “It
starts with parents’ leading a life that centers
an higher values so you have credibility
when you try to teach that standard.”

Across the country, many parents and
educators are reaching out for guidance on
how to say i, The American Society of Pro-
fessional Education, a continuing-education
firm baged in North Carolina, last vear
launched a seminar for mental-health pro-
fessionals (which includes psychobogists, so-
cial workers, family therapists and school
counselors) to bearm about dealing wath over-
inculged children and their “enabling par-
ents,” Demand was so great that the $169
daylong seminar was repeated more than
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Dieapire the financial strain of
raiging five kids {(be#i o right:
Akqua, T; Aleds, 9; Keionna,
10 Darryl, 15, ared Kwenia-
wius, 12 on & custodian’s
salury, mom Kechia stnaggles

0 get hor brood the same
#oys a5 everyone cise. Highon
the wish ligt? A Barhie Jasp,
FUBL clothes, top-of - the - bne
Nike sneakers and am slectric
stoaber that ritails for abouwt

e Williamses, vuwmc

300, Thay'ne good kids wha
kobp their grades up, she says.
And while; thesy understand that
“semetimes Mama just can’t
afford it,” they arill want the
suf Thiry &=a on TV,

E50 timses in the Inst vear, "WWe've been to ove
ory state execpt Montana,” says spokesman
Conrad Stuntz. But not because parents
there are any different. “We just couldn’t
wiork it o our schedule)” be sve In one
session, the seminar explaing the “distorted
thoughts" of overindulgent parents, includ-
ing the sef-imposed pressure they feel o
constantly keep their kids happy, In another,
attendees leam how 1o comvert overindul-
pent parents into “mentoring” parenis,

In Eden Prairie, Minn., a group of con-
cemned mothers recently invited Jean Hisley
Clarke—a parent educator and author of
"How Much Ts Enough?”—to come help
them deal with what one said was “the
proddern we're having with cur neighbors”
They all complained that it was ether par-
enis who ersded their hard-fought efforts
to set appropeiate limits for their kids, Sis-
ting in the meeting room of the Assembly of
Lol Church, 20 moms expressed ther gen-

uiise frustration. “How do we keep grand-
parents from buying and buying amd gy
ingf™ “How many birthdny gifis should my
kid geti™ “How many Game Boys are
enought® Clarke urged the mothers 1o band
together. “Farenis have trouble knowing
what is enough,” she told them. Even chil
dren can understnnd  that treats are re-
served for special oocasions: “Thanksgiv
ng 1% 'n.':li.l:.' great, bt 5f we had it CVErY
week, wouldn't it be awiul?” She encour-
ages parents and grndparents to discuss
these issues o everyone sticks to the same
rules, and to fined ather fmilies who share
their values: “Create your own village®
That's exactly what gome parents in
Boulder, Colo., are trying to do. The scenie
eollege town on the border of the Rockies
has long been home o progressive fami-
lics who eschew cars in favor of bike rides
1 thee bocal organic grocery, But over the
past decade, an influx of wealthy families
brought an infusion of 5U%s and Star-
bucks. Boulder parents were alarmed I_'.:.'a

rise in teenage alcohol and drug abuse.
Christine Denning, a local psvchothera-
pist who specializes in adolescent and par-
ent issues, treated one 17-vear-old patient
who always insisted on getting her own
way. "She felt evervthing would be fine if
cvervbody moved out of the house and she
could have it” all to herself, says Denning.
“That’s her fantasy.”

Lamenting that their kids were out of
control, a group of parents and educators
last year formed the Parent Engagement
Network, which now offers monthly
workshops that cover such topics as par-
enting skills, morality and ethies for chil-
dren, and understanding the impact of
media on kids. The group also distributes
a pamphlet (from Assets for Colorado
Youth) listing wayvs parents can show they
care without buying things: notice them,
tell them how thoughtful a certain action
is, acknowledge their insights in a conver-
sation, show excitement in their discover-
ies, listen to their stories.

But change doesn’t come easily. The
scmor parking lot at Boulder's Fairview
High School remains overrun with luxury
cars, and many members of the most recent
graduating class spent their spring break in
Puerto Vallarta. Parents still feel they have a
lot to learn about how to work with their

neighbors to enforce the same values. At
one network meeting, a woman raised her
hand and requested that the speakers role-
play what she should say if she called an-
other parent to check on her kids. “I
thought it was a joke,” says Fran Rauden-
bush, a school administrator and a founder
of the group. “But it wasn't. Parents are
starving for information.”

Psychologists say even the simplest
steps can yield tremendous benefits.
When Mary Pipher's son, Zeke, now 34,
was a teenager, he had nothing in com-
mon with his psychologist mother, author
of “Reviving Ophelia.” She is bookish, an
introvert who likes to spend time in the
garden. He was a jock and a partier who
stayed out too late and bugged her con-
stantly for more spending money. Finally,
she instituted a free zone: once a week,
the pair would go out to breakfast with no
haranguing or begging for money. Some-
times, the two would have deep conversa-
tions and sometimes they would say bare-
ly anything at all. But it was a big relief,
says Pipher. “Going shopping together is
not much better quality time than no time
at all. That free zone is what parents
want.” And it's what kids want, too—even
if they won't admit it.
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Al pareits want to give thair
kids the best of everything.
Harw dio thery' ki wihvoni
they're giving too much?
Martin Seligman: When
every new thing leads to
dernands for more,

Mary Piphar: Alimvost all
Parenis ane giving oo
mch. Most children need
time, not money, What I
mean 1% slow time, bying
arpund on the floor beang
tickled, or reading a boak,
or making a salad.
Laurence Steinberg: The
question is, really, whether
your child’s sense of selfis
excesavely wrapped vpin
what he or she has, Ask
vourself this: if, emarro,
your children boest all their
neaterial posseszions, hiw
unhappy would they be? If
devastated, then some-
thing is clearly wrang,

Ann Pleshette Murphy: Sim-
phy trust vour gut. I5 you

W MUCH 15 TO0 MUCH? HOW [ YOU SAY N0 ARE WE TEACHING
ouir kids evervthing they need to bocoms kind, seli-sufficient adulis?
These arc questions that keep parents up at night, We asked a panel of
experts=who between them have raised 17 children—how to balance
materializm with valucs. Martin Scligman, Laurence Steinberg and
Thomas Lickona are psychologists at the University of Pennsylvania,
“Temple University and SUNY Cortland, respectively. Ann Pleshetee
Murphy is the former editor of Parents Magazine and suthor of “The Seven Stages of
Maotherhood,” Peter Slovenski is a track coach at Bowdoin and coauthor of S0ld School
America” Mary Fipher, alson professor, wrote the 1994 best-seller “Reviving Ophelia,”

tor make some changes.
Dince parents docids bo Empots
limnits on what thoy g thoir
children, how do thoy aay no?
And how do they hald the line®
Thomas Lickona: Fave a
famialy meeting where you
bay ot your values anmd
your reasons for limits, 1t's
miuch easicr to say no
when you have a mle or
standand in place —hetter
yet, written down and
pasted on the refrigeratos.
Steinberg: Chve approach is
o give the children an al-
lowance, A good way to
handle these situations is
to furn a reguest for studl
inter i cheicos the child has
o make: you can have @
cdlodlars to spend on clothes
and you have to decide
how o use it, I your child
has an after-school job,
vou should hammer out an
understandang aboart how
thar money will be spent

pressure from chibdren to
get more stull can appear
relentless, bt it is humor-
ous anad fun onee vou de-
fine the strugle: intelli-
gence and parents ane on
one side whils indulgenoe
andd immaturity are on the
other side,

Pipher: Start today with
“Wio means no.”

Murphy: Parents must
form a united front. The
mimste vou crack the door
to the possibility of a ves,
your child is puaranteed to
bl hiis Doy therongzhy thist
door. I one parent is the
good cop, the other the
bad cop, vou're going o
Eel nowhere,

‘What happens fo kids—
desclepmen tally, emotionally
—whao have everything
ety wam'?

Piphar: They're set up to
b narcissistic, spoiled,

not inclined to work hard,

on the more inspiring
lessons of life that are re-
quired for marriage,
work and citizenslap.
Seligman: Chores arz a
precursor of gomsd men-
tal health and suooess in
lifie, and 1 suspect a lite
of freebies is a precursor
of the reverse.

Lickonac Being content-
el is ot having what
you want bul wanting
what you have. The wis-
dom of the ages in all
cultures teaches us that
happiness is to be found
in the spiritual realm,
not in material posses-
sions. Teen suicide has

give in and then experi- and saved. and with impulse-control

ence a sinking fecling, or Potor Slovenski: You nesd to problems.

if buying vet another develop the healthy scomn Sheovenski [Fchildren get

treat leads to resentment for materialism that our sucked into the cult of

or anger, then it's time grandparents had, Tl materialism, they miss ot
tripled since 1960, de- become demanding as thing vou wanted and
spite the fct that our a way of connecting. got? How bong did it
children have much Listening doesnt neces-  make vou happy?™
more in a material sense  sarily weaken your posi-  Stoinberg: Be careful of
than generations past, thor. What chikdren the sort of role mode]
bstherea downsideteset-  want more than amy- you ane, Many parents
ting limits and saying no® thing is to know you've who complain aboue
Steinberg: Your child will — heard them. theeir children’s material-
be mad at you from time  Slowvenski There is no ism arc quite materialis-
to time, but that’s fine. | downside to setting tic themsehves,
think a lot of parenes limits. Saving no is x Stavenskl: Our tecnage
have trouble with this. beautifil part of our children peed to peroeive
FParents need o know role as parents, s s mathers, fthers
e ool that S O bt Qluserhess b péin on yeur and mentors rather than
that it the rest of your refrigarator? as creddit-cand owners.
relationship is strong, Seligmar: You can'’ Piphar- Tnest your
vour child’s anger will spoil & baby. common sense, Livea
fnde pretiy quickhy, Murphy: Mo kid spoils simple lif, live & com-
Murphy: [0s never good . himself, passionate life, be kind,
o become so entrenched  Lickona: Ifyourkidsbe-  be patient, take care of
or rigid that you stop heve things will make ather peaple. Be useful,
listening to vour child. them happy, ask them delay grotification, don't
Sometimes childnen thiz: “What was the last ~ be greedy.
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